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Keyword Basics — &Geuij(h) SjigL1Li6mL

1. Keyword (£Geuij () sT65TM M6V 6T65T60T?
v (I user search engine-6v type Gl&iujb word / phrase / sentence
6(h website-6st design
69(H hosting server
69(TH social media post

eflem&&LD: g(| user Google GUITsTM search engine-6v type QIFWIL|LD 6UMTSH6em&, phrase 6L6VG| sentence-gy
&Hmest keyword eTast&IEMITLD. 48 single word-oy,&Geurr sentence-,&66UT @) (H&H&60TLD.

2. (1, Website/blog owner-& (8, keyword ejesT (p&&lwiLd?
v 9iIb s keyword-go 6m6u5 815 MesT search engine-6v @\(Hib &I targeted visitors euHH M a6
3ig| hosting cost-g (&emMm&: (&LD
318] @6veug domain & (LD
SBDEG 6THS CIBMLILLD G)evemey

eflem&&Ld: [BRIS6T 6T(LP&ILD content-65T keyword-g3 emeus &I mesT search engine-6v @) (Hb&! &iflwiment target
audience 2_mI&6T website-& (&, eu(Heumiser. Keyword research &flwm Gl L& Tev Smest correct traffic su(mLd.

3. Search engine 2_mi&6iT page-gg erLiLig &Fiflwimest search-& & &TL({HEIM&I?
v Content-gg LIS g1, main keyword/topic-g3 &evor (hHLN195 81, query-2 L 65T match & WIS M)
Random-&y, 6Th& page-gou|b &L (H&m&]
9188 ads 2 6iTeIr page-gg &ML (H&EMG|
&l page-gg L (Hb &ML (HEMSI

eflem&&LD: WIM(THLD 6(IF article-go (P& Lilg&& TLLTHI& — 2-3 words type G1&UI6UTHIS. HG6oTTeV search
engine 2_mi&siT content-6v @) (HH&I Main keyword/topic-g3 &evoT(HLI g & &I, SHHS query-& @ match Y eoTmev
&TLHSImS).



4. Keyword research 6T65TD 6V 6T65T60T?
v 8861 type Gl& Wb siflwimsst keyword-gg &6voT (HL919.85(HLD process
Backlink 2_(m6umés &b process
Website-gg host Gl&wiw b process

Image-gg compress GI&WIW|LD process

ellemaa1D: Users ereitent keyword type Gl SIDTa6T sTestm| &evot (HLNg SH&l, '@\ s keyword-& @, [brest rank
LiseTesoT LIGLITGmesT' eT6sTm)| Iy Lomesfles &L process &mest keyword research. W5lg& simple definition.

5. Keyword research eyest SEO-68T OjigLiLienL (foundation) step?
v seummmest keyword-gg choose Gl&igmev content, links sg 161 effective Q&g
318] website-g5 GeusLOME &L
318 backlink-g5 &ITesTg: 2_(TH6U TS (&HLD
318] Cxemeuuilsvemev

eflemas &1 Content, link building eT6L6VTLD (PS&EIWILD. 6ot keyword research &l GI&WIWITLO6L &6uMIT6sT
keyword-gg target Q&S TV, SiHS Geuemev eTg 6 Lb effective oy &mg| — ranking eubs TeVILD LILIGT @) (HSHSTH].

Keyword Roles — &Geuij(h) euem & &6iT (seed/primary/secondary)

6. Seed keyword (starting keyword) eT6sTmT6V 6T65T6BT?
v g pmigFHlenw & mLmigLd starting point keyword — directly rank LI65aT653T {606V,
LM meumenm s&Hevor (Hllgss
Page-6v rank &y,&Lb main keyword
&('H brand name
&( backlink

ellem&&1b: Seed keyword = g Grerdletr starting point Guimev. Brais @ ems; directly rank LI6SoT6w0T LOTL Le Mhi&
(competition H&1D); @)6mG 606U S SIS T6IT MM 6T6V6VIT keywords-gow|b &evor(HLN g LISHI&. 2 mige6iT
topic/market-g3 (&M1& &Lb.

7. Primary (main) keyword 6T6sTm IT6V 6T65T60T?
v &(IH page-8 (& &L LITWILD rank LievoresaT Geusvarigul main target keyword
6TH& GISTLILLD @evsurs keyword
69(T spelling mistake
6(Th location name

ellem&&LD: 6(h blog post/page-&8, '@ b keyword-8 ) [bTedT SLLITWILD rank LI6BITEsTEnILD' 6T65TMm main, most
important keyword gmest primary keyword. [Braig 618 Q& WIS TeYID @60 target Gl&w1g|&Hmesr Cl&iaImis.



8. Secondary / related keyword eT6sTmIT6L 6T65T65T?
v Main keyword-2_L 651 Q5 TLjL{emL W, 1G85 content-6v rank LIessT 650188 88 keyword
oMV GISTLFsv6eurs keyword
6(1H image file

62(Th domain name

eflemaa10: Main keyword @)606m6V, QULETTT HHEB)L 65T QS TLTLemLW (related), 3G content-8 (& &sLLTeoT
keyword. @&m@Lb rank QyesTTev Fa(h&6V HETEmLD — iS6sTT6V secondary / related keyword eT6st&SIGmITLD.

9. Main keyword L (hlflévev o secondary keywords-goujLb eJ6sT target Gl &ulwi ssn)|1d?
v @@y content-6v @(HHGI Fa (H &6V traffic HlevL & (5D
Hosting (&emmuyLb
Domain free &L
6TH& HETTEMLOW|LD ()6VEm6V

eflemssLd: Gy content piece-6b main + secondary/related keywords-gg target G156, G page Lisv
keywords-& rank o4,8), Gy content-60 @) (Hb&I Fa(hSsv traffic HlemL&gb. Good practice.

10. Semantic / LS| keywords eT65TmIT6V 6T63T60T, SieuMemm 6rLiLIlg handle Gl&uloug)|?
v Google G5 mLFLU(HS I related terms/entities — quality content eT(LpH)6vTITEL 6TI6U BHITETTTES
cover gy,(5LD
6@61UGleUMETENMULD M8 W M6V 100 (evm C&ij&: &) D
9leme6l black-hat
3iem6u CHemeu uIlevsnsy

eflemaa10: Google/search engines NLP model emeugg) related terms (entities)- g evor (HL91g.&&6dT M6t (apple —
iPhone). IBi& quality content et &), related terms-gg @ wiMemswimeH mention Gl&g 6L GLImg|Lb — manual-&y,
stuff Qlaww Gaeneuuilsvenev.

Time-based Keywords — GpiyLd &mijbs & Geuiy(h)

1. Time-based (LD &MJH5) keywords eT65TMITEL 6T65TEBT?
v @ GSMOILNLL &meugSl6v L (Hib demand @)\ (/& &L keywords
eTIGUIMG I demand @)(/& &L keywords
Location keywords
Brand keywords

allem&s1d: Flev keywords-&(&) (T (GMILLNLL time period-6v WL (HD &rest demand @) (H& &LD. HbHS LTSI
keywords-g time-based / time-spent keywords eresteslGLd.



12. Short-term / Fresh keyword-6est FlmL1LflwievL] eT6dT65T?
v y&Hsns 2 (Heuns), Slicbliysst spike g1,8), LM (& demand Gsnmu|ib (movie/product launch)
eTIGLIMg LD Hlemevwimest demand
6Thg demand-1b @6Vemev
Location-&&, oL (LD
ellem&&Ld: L|g)| movie release, L|g| product launch Guimrestmemen — SleClest Hlemvmuwl traffic 6u(mLd, Sy eoTm

Q& mEne BTLSs6Il60 demand &enmbg)| &&6T Geum interest-&@ Cumal(HleumjasiT. Sig|smest short-term /
fresh keyword.

13. Long-term evergreen keyword 6T65TMDIT6V 6T65T65T?
v eT1GLImg LD consistent demand 2 6iter, Lflwims keyword (best restaurant in chennai)
(T euUmrLD L (hib demand
Christmas-&& L (Hib
seummest spelling
aflemaa1b: 6TIGLITE)|D — 'weight loss tips', 'best restaurant in chennai' GuiTev — W& &6T GIGTLTHEI G5 (HILD,

SIPwrg keywords. @ emeu consistent traffic Glasmesor () 6ubSI6 & TesTCL @) (1H 5 (5 LD. GG T6dT long-term
evergreen.

14. Seasonal keyword 6T6sTM IT6L 6T6BTEBT?
v @5 (GHMILLNLL season-6v L (hHILD popular &4,&Lb keyword (christmas gift, diwali offer)
eTLiGLImg LD popular
@(HELMGBILD search o &g
&(h brand

eflemas&1: Christmas gift, Diwali offer GuTev — g GMILILNLL season-6v WL (HID Hlemmut demand @) (58 (&LD,
MM LTS EIS6rTlev demand @) (H&& Mg SIS TesT seasonal keyword.

15. Declining / fading keyword eTe6sTmIT6v 6T65T65T?
v (psdTL popular-g1, @b &1, @UICUT Gl&mEh&LD Gl&m(Er&1ns: demand (gemmujb keyword
(camera roll/film)
@LeQU@T popular & keyword
Season keyword
Local keyword
eflem&&1b: Camera roll/film GuITsv — (T &MeVS 6L ClFmbL famous-&y, @) (HIbgI, industry MW sTeL @ LGUT

Q& mEpr&ED &M ER&FWLT demand &enMH&I6 & TesTGL 61(HLD keywords. (P (W ET @)6V6VITLD CLITE 6V, 24,60TIT
declining.

Keywords by Length — ifemib sumrifluimest & Geury (h)



16. Short (head) keyword- 65T Sl LILNw6VL] 6T65TEDT?
v 1-2 words, generic, 9i$)& volume, Q4,68TIT rank LIEBHT 650T L& &H61%L LD
5+ words, low competition
Location-only
Spelling mistake

eflemaa1b: 1-2 words, generic keyword (61.&IT. 'laptop'). o4& search volume @) (& (& LD, 68T ranking L&
&6%L b — Gluflw authority/power 2_siTer websites LOL(HILD& 63T rank &y, & Lb.

17. Short head keywords 6J65T rank L1655T650T &61%LLD?
v 918\& competition; Gluflw authority/power Ggemeu
Volume &enme]
wImpLD search GlEIa&leVem6y
Google block QFWIH M|

eflemss1d: 'Bengaluru' Guimestm single/short keyword-& (& competition L5l& s . Qluiflwr authority + power
2 66T websites WL (HID&TET HHM (& rank Qi (&HLD. SHSH6BTTEV LS sites-& (g, Se1uLLD.

18. Regular / medium keyword 6T6s5TmM IT6V 6T65T68T?
v ~2-3 words, medium competition, typical (best restaurant in chennai)
1 word L (Hlb
10 words
62(1H brand name

eflem&&Ld: ~2-3 words, typical-&y, &&6TT type Glaulwb keyword. Medium competition range-6v @) (18 (& L. [BITLD
&b 'keyword' eTesTm)| Gl&mesTEsTTaY|LD GILI(HLOLITEVILD @)\ hs regular keyword-go et (&M1& GmmiD.

19. Long-tail keyword eT63TMDT6V 6T63TEBT?
v Gemomest (4+ words), (&emmeurmsst volume, (6nmeurrest competition, Glgefleumsst intent
&(H word, 9&& volume
&(m location
6Q(f brand

eflem&&1d: 'how to lose weight in 7 days with water' Guimev Berromest keyword. &snmeumest GLiy C&(Hleumyssir,
6T competition &enmey + intent W& C&erfley — 6] 6T6dT6ENT T TUTFESIMTI 6T60TM)| HLOS (S [HESTMTE
ALY TR

20. y&\w site-&(61H&5(8, long-tail keywords eyssT FIDHS 51?
v &smmeurmsst competition + Glgerfleurmest intent — steiflgmas rank & convert gy, (50
91818 competition
Volume W& i&lsLd
Google iem5 el\(HLOLIONEVED6Y
ellem&&Lb: Long-tail keywords-& (g competition L5l&& &snme, intent Glgerfle. SiFHeTmev LW /(& emmbHS

authority sites er6rflgmas rank &y,&60mLd, GLOEVILD conversion-1b S&aLb. Business sites-& (& sLLmwb focus
QlFWIWmISsT.



Keyword Categories — &Geuiy(h) Nifleysseir

21. Business / customer-centric keyword 6r6sTm me6v eresrest?
v Customers/businesses ¢@(Ih service-gg s6voT (hHL 11988 LiwesTLI(H 58I keyword
62(H random word
6Q(TH image
¢2(Ih error message

eflem&&LD: 2 mig6T business / customer Gg(hHI keywords — sales, service, customer-focused keywords. s6rLLoiy
2 mIGED6T 86507 (HLN 19858 type Cl&FWIW|LD 6UTTE6em&HS6T.

22. Market segment keyword 6T65TMD IT6V 6T65T60T?
v @ (P market/industry-gs &) &(gLb generic keyword
62(1H brand name
60(T spelling mistake
6(h location

eflem&&Ld: 'Search engine optimization' GLimev — e(h (W (W Market/industry-gg (&M\& &b generic keyword.
Industry-gg specify Gl&uiwLb keywords er6veumid market segment keywords.

23. Branded keyword 6T65TMDIT6V 6T65T65T?
v (1 brand name-gg G\&mesorL keyword (apple iphone, dell)
6Th& brand-1b @)evevrs keyword
6(h location keyword
&(H question

eflems&1b: Apple iPhone, Dell computers GLimev — e(ih brand-g5 (&M1& &)L UM T&HenSH&6T GlsmetorL keyword
&mest branded keyword.

24. Competitor keyword 6T65TMDIT6V 6T65T6T?
v 2 mIg6iT competitors target Gl& wiujLb keywords (reverse-engineer Gl& 1) eT(HLILIZ])
2 mIG6T O\&FMHS brand keyword
60(h spelling mistake
62(TH image alt

aflemsa1D: 2 mig6T competitors eTfhg keywords-g target GlF WIS MTT&6T, eT6dT60T words use Gl &F WS MmT a6
eTedTm)| reverse-engineer G&WIG)| 6T (H& &L keywords. Competitor research-&(g; (p&&wiLb.

25. Local / Geo keyword (i local business- 8 (g, eJ6sT L8185 (Lp&&5IwiLD?
v s&mlujsiterr area-69l6v 2 siter, 2 6T 6mILOUN6L EUMTEISLIGLIT(GLD audience-gs L (HIb target
Q& iy
2 605D (P(LPEUGILD customers 6u(TH6UMIJEs6IT
Volume &&\&Ld
Competition @)6vemev

eflem&&1D: Gl&6tTement/ (& FlUilev 62(F shop BLS STy, Geum BITL(H customer GHeneuul6LEnEY — SHHS
surrounding area audience DL (HLDST6IT 2_MI&6IT customer. 45 6sTmev local/geo keyword &met LO1& (Lp&&IWiLD.



26. Misspelled keyword 6T65TMD IT6V 6T65T60T?
v Users 56umns spell Ql&11g) type Gl&uiujb keywords — Sih& intent-goujLb capture Gl&wleug)
gflwums spell Glgwg keyword

6Q(If brand
69(mH backlink

eflemaa1D: Users spelling mistake-2_L6tT type Q& WIS TEVILD, H6U[&6IT 6T60T60T C&H(HSIMITTSHET 6T65T M) [HLOS (S
Q5. Sibs LIS keywords-gg misspelled keywords erestéslGmmid. (Google @LIGLIT @ ens Hlemmwl
FfOsWSMSI.)

Search Intent — G L6v G &1

27. Buyer keyword / search intent 6T63Tm IT6L 6T65T6BT?
v User 9i1b& keyword-gg type Gl&ieugest LI 6sT6oTITev 2 6iT61 GIb e 88608 L] Ifl1h &) 618 meimans)
Keyword-6sT [H6ITLD
Keyword-est spelling
Backlink erevorevaflaenss
ellem&&Ld: User ¢o(m keyword type Q& Wi bGUTg| Si6uTy eTesTert CHTEESSH60 C& HIEMT 6T6TLIENS

Y bg6l&meTeu g &mest search intent. @)6ng 60618 SIS T60T 6L (Ih8(S) 6T60T60T content &ITLLSH)|LD 6T65T M)
Siyomesfle&SGmimLb.

28. Informational keyword éT6sTm M6V 6T68T6BT?
v (P&6L stage — 8616V Go (HLsUIT, @)65TEB)| LD 6UMTEIS &WITIIITE @6Vem6v
2 | GeoT 6UMTRIGS SHWITHTE @) (HLILI6UT
Login G&(hHiLeury
Brand Gg (hlusury

aflemsa1D: (PSHev stage. e(Ih topic/industry LI eesTMID GIHHWME], HMHMISC S TETsT WL (HIWD (‘what is...")
Co(HISIMTI&HET. UMHIS SWITTTS @) 6V6m6ev — &S TedT informational keyword.

29. Navigational keyword er6sTm m6L 6T6BTEDT?

v Industry-gg Gl&mp&1d 15 fb5, products/solutions-g research/compare Gl&wiLieury
eesTMILD GG Flwmgeury

2 | Gevt buy GlFLIeUT

Spelling mistake Gl&FWILI6UTT

eflem&&Ld: Industry/problem LD Gl&TERFLD Liflg60 2 6emeur, solutions-gg research/compare Q&E WM.
'eTedTET Options @) (H& &' sTedTm| C&HIEIMTT — 1GI&T6dT navigational keyword.

30. Transactional / commercial keyword 6r65TmIT6L 6T65T6DT?
v QUITEIS SWITTS 2 6iTemeuly — price/review compare Gl&wiL6uiy
60TM|LD G\& WM ey
&&6U6V L (Hb CaH(HiLeur
Random user

eflem&&1b: Problem, solution eT606VITLD (W(W&T GGl LD; 6UTEIE6USHME, (W60T price/review check GlEwWH M.
Buy Gl&wiw ready-o4, @) (&L stage — transactional/commercial keyword.



31. eTIh 5 intent-2_siT6Ir user-2 er61flg e customer- 94,8 LOTMHMEVTLD?
v Transactional / commercial intent
Informational
Random
615161 LD @)6V6mI6V

eflemaa10: Transactional/commercial keyword-6v @) (& (&)LD user &TedT GIFMLDL easy-&y, customer-Sy8
LOTMIEUTT — e GlETTEITMIT6L S6UTT 6 ME6TTCEU 6UMMIS SWITITES @) (HSSEMITI.

Search Volume & Value — &j& aumevyuLLb & value

32. Search volume 6T65TMDIT6V 6T6T6DT?
v (1 keyword ep(Ih o5 5 &6V &I IS 6188 6m6vT (Pemm search QlEwwLILHHm s
Page-6oT speed
Backlink eretorensfl&emas
CPC allsnsv

allemsa1D: g (IH keyword (T LLTHSHSH6L FTTFIfILITS 6785 6M60T HLem6U search (&g 6T60TLIG| HIT6dT search
volume. @\eng smeus gl keyword-est popularity-g3 Simlwievrmid.

33. (1 keyword-& (85, sTLIGLINEG )LD ¢ Gy fixed volume @\(H &5 (&LoM?
v @6vemev — month, season, year-g(g, 6JHLI LOTM|LD
410, eTlIGLIMGID Gy number
&41d, Google fix QFWIH M|
Volume omrmGeu TMTE)

eflem&&LD: g (1| keyword-6tT volume eTLIGLIMELD 6@ number-2y, @) (H&& M| — industry demand, season, LOT&LD,
6. (THLLD-& (&, eF ML oMM &6 & meseT L @) (& (& LD.

34. Search volume eT6en & (&M1& HM &1?
v Keyword-est popularity (steususme Guiy CsHl&Hmmijsssir)
Keyword-eor profit
Page authority
Domain age

eflem&&1d: Volume keyword-6st popularity-g3 &L (H&m& — 6(Ih 6VLFLD (LpemM search Sy eoTITeL 3ig| popular
keyword. gyestT popularity L (hlib keyword [HeVeVST 6T60TM| (P96 CIFWILITS).

35. Volume vs Value — (p&&wl LITLLD 6T65T65T?
v (&smmeurmsst volume FaL )& value Cl&m(H&S&H6VITLD ((&eMmMeuITssT search, QLesTIT 62(IH
customer = 9§\ profit)
TG ID Si&6)8 volume = FmbE keyword
Value (p&&HIWwGL @)svemev
Volume = profit

eflem&&LD: (| keyword-8(& 50 searches WL (HID @) (HHSTVID, HHSH 50 CLiflev ep(m customer 2k & (6T & (&
Qluflw profit &reuITd. BHeeTTeL Gleum|Lb nuMber (volume) 24606V — (I customer-63T value SIT6dT (PEESIWILD.



36. ¢@(1p local/specialist keyword- &8, 6118 volume-g3 LIMIj& & 650)|1D?
v Local volume (Sib& city/region-6v), global jsvev
Global volume L (HLb
6Th& volume-Lb GevuessTLITLD
Worldwide volume

eflemsa1D: g(Ih city-g target GlgWwiw| b local keyword-&(&), SibS City-6v eT& g ement GUIT search Gl&F WIS DTFaH6T
eTETLIEN S L (HILD LM & &SemmILd — global/international volume L& s C&emeuuilevsmev.

Keyword Difficulty — &Geury(h) difficulty

37. Keyword Difficulty (KD) eTesTm 6V 6T65T65T?
v (1 keyword-8(8, top-6L rank LI6sT633T 6T6LI6U6ITEY SHO1%LLD / competition eT6sTLIENS, (81918 (&LD
score
Keyword-esT volume
Page load time
Backlink erevstevsfléemnas

eflem&&LD: g(I| keyword-8 (g top position-6v rank LIEsT60)|611 8| 6T6LELET6Y &6%LLD, 6T6L6ET6 competition
@ (H5(5 eTerTLMS (&M1& &L digital metric smest keyword difficulty score.

38. efigGwimeilsstuig keyword difficulty-gg etibs 3 LG SHl&senns Lifl&s6vmn?
v Intent/logical, On-page, Off-site/technical
Red, Blue, Green
Title, Meta, URL
Morning, Noon, Night

eflems&1d: KD-g9 esorm) Nifleurss umjggsevmid: (1) intent/logical match, (2) on-page optimization, (3) off-
site/technical (backlinks etc.). @ emeu C&iH&I keyword eT6L6U6T6Y HEHLLD 6T6OTLIENG &I LOM 66185 65T M6DT.

39. Tools Gl&m(H& (HLD KD score 2_ssaTemiowl mest Google data-eum?
v @6vemev — 918 S tool-6sT own database-6v @\(HIbH&I 6u(THLD estimate L (HGLD
<410, Grrigwim Google data
24, 100% accurate
Google gmetT 3eng Gleustlul(hi&lma)
eflemaa10: Google '@\bg keyword-&@ @ eusuere difficulty’ stesrm| Cl&Fmeveu &levenesv. KD score goéubleum (m tool-

b &MISET CFMHS database smeus 5| SHewurs &) (HIb estimate L (HGEL — g 6vTTeL accurate tool-g
CarmHolsHLLg (P&HSIWLD.



40. Difficulty-6v search intent match eyest (p&&lwib?
v Searcher-6sT intent-&(&, accurate-gy, Lilevefl& g mev ranking eumlLiL] e (HLd
Intent difficulty-g5 LITH&E MG
Intent = volume
Intent GgemeuuflsVem6V

eflemaa10: Google search-&(g, eTeueu6IT6 accurate-gy, Lidlevefls S e Cerm oisueusTey ranking sumilliL] Fa(hl.
Intent &rflwim match yestmev difficulty Gemmbs keyword-gg eTerfl&ms rank <y,&60ITLD.

CPC & Click-Through Rate — CPC & CTR

41. CPC (Cost Per Click) 6T65TmT6V 6T65T60T?
v Paid search ads-6v e@(i click-8(g, advertiser Gl&m(h) & (&L allemeu
Page load time
Keyword-6gT [H6ITLD
Organic ranking position

eflemaa10: Google/Bing ads-6v e (i keyword-6iT ad-g3 e(h (Wemm click GlF & mev advertiser Q&m(H&E
Geusetorigw aflemev &mest CPC (Cost Per Click).

42. SEO-afl6v CPC-2) eJ65T LITFEHHIGMITLD?
v @ keyword-6sT commercial value / profitability-gg estimate Gl&uiw
Page speed-g3 oMl
Image size-g5 SiMlw
Domain age-gg Simlw

eflem&&LD: g (| keyword-6tT value-gg Griigwim CUTL (Wigwingl. CPC-23 @ GMILILITS eneus g, Sibg keyword-
&(8) rank euTIT6v eTeusLeme profitability @) (hH&@Lb eTeTm| estimate Gl&WIwW6VITLD.

43. e(, keyword- &8, 31518 CPC 6T6sTm M6V CILIMTG|6LITE 6T65T60T 35 SHLD?
v iblemmuw advertisers bid GlewIEMMs6T — jHles commercial value + competition
WIMHLD AHBS keyword-g5 e)(fHLOLIEN6L6m6V
2|&| worthless keyword
Volume LLgouIb

aflemss1d: 9iFls CPC = Hleomw Cuiy b click-8 & HHs LetTd Q&M (hlés SWTTTs @) (H&E DITFEH6IT.
SIBTUS| SN 4Hle commercial value 2_650T(h), Q60T competition-1b H&LD.

44. Low CPC score 6T6sTLI&| C1LI(IHLDLITEY]LD 6T6MS (5M)18 1M 51?
v (&6mmeUTsst competition — rank LI6saT 630 &M M) 6T6TT1 S TEBT GUITUILIL]
91818 competition
Keyword &6UmITeotg|
Google penalty

allem&&LD: (Henmbhe CPC = hg keyword- &g, bidding/competition Gl&T(ER&LD (86MMEY. HSH6ETTITEV rank y,(&LD
sumiiliy #mm| HH&L (e(F estimate-oy,8).



45. Organic CTR (Click-Through Rate) eT65Tm 6V 6T65T65T?
v 2_MmIS6IT organic result-gg search Glg g auss6iflev e1556m68T % click Gl& WIS MTTs6iT
6(Th LOME search eT6voT655f186M8
Ad-6tT 69l6m6V
Page-e6oT word count

aflemsa1D: (Ih keyword-& (g, 2 MmIg6T page rank QLeoTIT6Y, H6MS LITTES6U T 61160 67856060 % 2 650T6mLoUIl6n
click Q&WIg)| 2 MmISET site-&(8) 6u(HEMTFTEHEIT 6T6dTLIG)| STest organic CTR.

46. 91518 volume keyword- & (&) rank Q68TITEV]LD 6J63T (86MM 6UITEIT Visitors euyevITLdD?
v (&smmeumsst organic CTR (er.&1m. cricket score Google widget-6v &L LILI(Heusmev click
Cxemeuufisuemev)
Volume &6UMT& &6toTeSILLILILLG)
Google site-gg block QlFWLI&SIME)
Page W& GeussLons 2 6Teng)
ellem&&Ld: 'Cricket score' GuimssTm keyword-&(& Google answer-g3 Ghiyigwim widget-60 &L lgafl(HlLb — L& &6

6TTh& Website-& &L GUITE TLLTTSH6T. H&6TTeV s volume @) (HH&mey|b organic CTR (click) esnmeurrs
@ (&G LD.

Trends, Suitability & Updates — 196l iyesorL, suitability & updates

47. Search trend / seasonal demand factor sTems (5M)& &M &)1?
v @5 keyword (5M1LL9LL s&mev8 6L L (HILD popular gy,&L — 15MHEsHML plan Cl& Wiwissn)|LD
Keyword eriGUImg b ¢2C@r demand
Backlink trend
Domain trend

eflem&&1b: Winter clothes, beach trips Gurestm keywords @mMILISILL season-6v L (HID popular. Hbs time-6v
competition oL H&LD. @HS seasonal trend-gy erTHEL 66U &G keyword-g5 LiwieTLI(h&HSem|LD.

48. Keyword suitability eTesTmrev eresTesT?
v (i keyword 2 g eir budget/time/business-&(8; (8L LIT(GLOI 6T65TLIGI — universally 'bad' keyword
@6vemev
Keyword-eot spelling
Keyword-esr [B6Irid
Domain age
eflem&&LD: 6TIHs keyword-1b universal-gy, 'bad' @)evemev. g6l Gleu (6w (& & LD budget, time, requirement Geum).

SIhS keyword 2 k18 6Th& (& (FL LT &L eTedTm) HiyLomesflliLig) &mesr keyword suitability — keyword research-esr
(p&&Hw factor.



49. 6T6LEVIT(TH&: (HLD ClLMGIaumesT Gy 'best keyword' 2_evaTLIT?
v @6vemev — 2 migs6iT demand, resources, fit-gg QILIMTMIS S8 (it depends)
SLLD, 6T6VEVIT(THE G0 G keyword HMbS&!
31D, tools Gl&mevsy|b keyword gmest best
Volume &\&1b 2 6iT6mg| Himest best

allemaa1D: g (H keyword (T LI&SLD positive-oy, @) (HHS TV @)65T6l6oTIT(IH LIS &L negative-Sy, @) (& (&)LD.
2 MmIG(EHE (S 618 balance / GLLTEGCHT 15| &6t 2 Mmis best keyword. Universal best keyword @) evenev.

50. Keyword research- &g, Google algorithm updates eys1 O\ & IflIH &) (5 & & 68B)|LD?
v Search engine ommLbGLImg) keyword research (wemmujidb OMMILD — adapt Cl&F WIWIETH)|LD
Updates keyword research-gg LIT$\&&M5)
Update = backlink
Gxemeuuilsvsmen

eflema&1D: Google Lighlw algorithm, model, rules Gl&mesor (h) 6ubICl&TetTGL @) (158 (&LD. IS 6eTT60 keyword

research process-Lb LTM&6I&TesTCL @) (18 (& L. Updates-g3 Gl&Iflhg] 2 migsT (penmenwt adapt Gl&F WG Tev &mest
content rank &4,(&Lb.

Common Mistakes — GlLIT&|6UIT60T & 61| & 61T

51. HeuMI: (IH page-& (& 1-2 keywords L (HID target C1&Fu16uG| — 6J65T HoUM)]|?
v @uUGUIT Gy page HIT MHMIE8655TE:85IT6sT keywords-8 (8, rank &4,86VITLD — (P& T optimize
Q& wIwesy) 1D
1-2 keywords GumgLD
Google Siemg e\ (HLLEIME)
318 FflwmesT (Lpemm
eflem&&Ld: (6Tl 2-3 keywords WL (HLD target QFWICHTD. @LUIGUT Google improve gy &), @Gy page

BTN 5868188 T6sT Keywords-& (& rank &i,&Lb potential 2_evor(h). SiHevTm6L perfect-2y, optimize GCl& L& m6L
Hlemmuwl keywords-&& rank LI6BoT65T6VITLD.

52. seumi: 'Top 10-6L rank QeoTTG6V GLIME|LD' — 6763T HuMI?
v Top 3-8(&) HCLP clicks GleuGeaunss Genmu|; top 3/ #1 @)6v (8, 60161885 650)|LD
Top 10 perfect
Top 50-1b GuImg)D
Position (p&&IWLD @)6veney

eflem&&Lb: Top 10-60 EUIHSBTEVILD, top 3-8(& SGCLP clicks QDL (GemMU|LD. 261 81/36U 8| page-gy WIT(HLD
LUmFLLS60606V. 60TV 'top 10 GUTGILD' eT6dTm)| HlemesTaSTLo6Y, top 3 / #1-8(& push GCl& W e)|Lb.



53. Keyword stuffing 6TesTmm6v 6T65T6BT, 6]65T H61M)|?
v Value @e6veurminev keywords-gg (&elLiLig) — black-hat, negative effect
H6V6V content eT(LD&I6U S|
Internal links Gum(hleug)
Image optimize Gl&WI6Ig)|
eflemaa10: Ranking Geustor (LD eTedTLISGMS TS, useful content @ 6vevLoey G @L&&sv Hlemmuwl keywords-gg

@a9llug| keyword stuffing. @ & black-hat practice — Google &evor(HL9llg &m0 negative effect. Main + related +
semantic keywords-g3 @ WIMHENSILITE use Cl& i mige6iT.

54. seum]: volume (GHemmey stesTm] long-tail keywords-gg ignore Gl&ul6ug] — 6J65T H6um)|?
v Long-tail rank LiessT BT 6T61T 531, intent Gl&6ifley — LjHlwi sites-&(& FlDH S|
Long-tail-&(&) rank ou,8 (plgWwing|
S|6m6U spam
Volume LLgouwiLb
eflemaa1b: Long-tail keywords-&& volume GI&T(sh&LD (&6mM6UTa: @) (HHSTeY|LD, rank LisssTesoT W& eTerflg), intent

Q& erfley. Brais UHsms Cl&mLkE&weUTE| @ emneuGu Gsusoms ranking + traffic G&m(Hlg @ L. Ignore
Qe TeeT.

55. s6um]: zero/low-volume keywords-gg (pm nlevib ignore Gl &Fili6oug| — 656sT Heumi?
v 9jema topical authority build Q&WigI, LbHM keywords rank 1,8 2 &b
SI6m6U 6THS 2 HeNWLD GlEWIWINg)
Google Si6umenm block GFWLIL M|
Siemeu erIGLIMgILD spam
eflem&sLd: Flev keywords 9-10 searches WL (HILD SHTLL6VITLD. Q6STIT content-& (&, relevant-oy, @) (HHSHTEV, HeMS

mention GIF 6L 6L content-65T authority Fealg, MM keywords rank &,8 eumulLiL] HH& & E)LD. HHETT6V ignore
CEwWTSTa6T.

56. 6um): search intent-g3 ignore Gl&FUI6ug| — 6Sleme6IT6 6T65T6DT?
v Users bounce &y,&) &)(H1oL9) Gumeumjsseit — ranking (6mmujLbd / rank SL,6sTTSYILD LIWIGST @l6Vemev
6TH& ellemeTayLd @)606m6V
Ranking &mestmas &a(hb
Traffic @ligliLm@b
ellema&1D: User erHlTLTTSHSH60S 6T (Hsa1160606v 6T6ITMTEY, Si6UF86T back button i8S Geum result-&s,

Gumwel(Hleumisss. @&l C\STLIHSI BLBST6L Google ranking-gg (&60M&(8)LD. HSHEBTT6V intent-8& (& e ML content
SWIT188650)|LD.



57. seumi: keyword difficulty-g3 Limja & minev keyword choose Gl&ulau g — aflenemey?
v Competition, time, effort Gl&lwng; impossible keyword-gg choose G&uig a9 6vITLD
Tl mas rank oy,(&LW0
6T LNJEFenesTIL|LD ©)6V6m6V
Volume ga(hlbd

eflemaa1b: Difficulty LITT&&TLO6Y, &650Ten 65T eLply &6l & mesor (h) keyword choose Cl& WIS TEL — eT6L6U6TTEY

competition, ereusuerey time/effort CgHemeu, Sib& keyword 2_mis Emhe & GLLT eTesTm] Cl&flwimg). eriGUTg)
difficulty-gg consider Gl&u1g| choose &I migeiT.

58. B6uM]: search volume (Lp(LP6UEMS W|LD Visitors- gy, 6TEHTLITITLILIZ| — 2 653T6BILD 6T65T60T?
v #1-6V rank QLEBTITEYILD 62(IH LI&SH) GuF oL (HGL click Gl&WieumssiT
#1 = 100% visitors
6T6V6VIT searcher-1b click Gl&uIeUmTIE6T
Volume = visitors
ellemaa1D: (I keyword-&(&, 1,300 searches @\ (hbg&), BhI& #1-60 rank QesTTEVILD, HHS 1,300 GLI(RHLD click

QEwWw ITLLTFs6T — Flevy 261 8|/36ug)| result-gg click Gl&FWeu a6, &lev widget-g LT &g
Gumieg(hleumyaer. 62(m portion WL (HGLO 61 (HLD.

59. seum]: eT6V6VIT high-competition keywords-gu b &eNFLILIG| — 6J65T @G| LD Heum|?
v 2 Mmig6iT main money keywords competitive-gy, @58 &L; @L1LIGeu work 15 TLmISssy)| WD (it's a
race)
High competition keywords worthless
Competition keyword-g3 Google block Gl&uwiu|Ld
Siens HNLILCS &ifl
eflem&&1b: Low-competition/long-tail-60 GG TLMAI(&6ug| SIS TET. QUETIT 2_migsT main, profitable keyword

GClu(mUITEYILD competitive- oy, @) (h&(G)LD. SHens skip Glawwimosy, @ ULIGsU Gl&TER&LD &M (ER&LWm work
QB TLEIETTEVSTET 62(H &L LSSH60 authority eurbgl rank &y, & L0. G| §(H race Guimev.

60. 6um): keyword research-&& (et market research-gg skip Cl&ul6ug| — 6565t H6um|?
v Industry/customer knowledge @6veumLosv best keyword-go Gsiyey Clauwiw (piguing)
Market research Cgeneuuilsvenesy
Keyword research (p&6516v 6uem)| LD
@uestr(HId epesTEm
ellem&&LD: 6(Th business GISHTLMAIGLD (6T market-gg QL ymileug| Gumev, keyword research-&g, (et industry,

market, customer pain points-g 4iflibgICl&meTememIib. Sibg knowledge @) (b mevs et best keyword-gg
&600T (HL919. &8 (LPLg W LD.

Methods, Research & Clustering — (pemm 86T & clustering



61. eS9CuimeaiiesTLIlg keyword research-6sT 4 main methods eTemeu?
v Traditional, Competitor, Existing-content, Predictive
Red, Blue, Green, Yellow
Title, Meta, URL, Schema
Morning, Noon, Evening, Night

allemaa1D: HT6T (S (P& keyword research methods: (1) Traditional, (2) Competitor, (3) Existing-content, (4)
Predictive. Industry omrm(bGLITg)| variations eu(HLd, QUeETIT @) eneu main.

62. Traditional keyword research erésTm 6L 6T65TEDT?
v @(1h seed-6v @\(HH &I CSMTLEIL 1-10—100—-1000 keywords-s=4, eNifleunss & eugi
Competitor-gg copy Gl&Ioug)
GSC data-gg LiwetTU(H& S l6UG)
Y& topic-gg estimate GlFuleug)

eflema&1b: 6( seed keyword (216068 keyword @) 606VITLOEV) GG TLMEIE), process steps en6UsS s

1-10—100—1000 keywords-2y, e9ifleumas &) &evor (HL9g.8 &L (Pemm Sedr traditional keyword research. L8l&e6yLb
Qlumgleumest (PeOD.

63. Competitor keyword research eresTm m6L 6T68TEBT?
v Competitors target Gl&wiujLb keywords-gg reverse-engineer Gl&uig) sThHILILIG]
2 mIG6T OFTHS keywords-gg 6T(LD& 6]
Random keywords
Wikipedia-6v @\(hb&! sT(hILILIG] LOL(HILD

eflemas&1b: Traditional method-& & L&levrss, 2_MmigeiT competitors eTThg keywords-gg target Q&S mmiser,
6T60T60T Words use G\&WISIMTIa6IT eT6oTMm)| reverse-engineer Gl&ILg| profitable keywords-gg 6T (h& (&L (Weo .

64. Existing-content keyword research 6r6sTmIT6L 6T65T65T?

v 2 IS 6IT @) (Ih8(&LD pages-65T GSC / Bing / YouTube data-gg emeus g1 keyword research Gl&uleug)
Y& site-& (&) L (HIb

Competitor data

Ad data

allems&1D: FMs6TGou Website/blog/YouTube content @) (Hb& sy, Google Search Console, Bing Webmaster, YouTube
Analytics data-gg emeug g — 6T keywords-& (& eu(h&SIMTIaE6T eTesTm)| L& g keyword research Gl&WlwevImLb.

65. Predictive keyword research er6sTmév 6T63T60T?
v Data @\6v6vs L&l topic-8(61h8(8, (L5 product/movie) keywords-g3 estimate Gl&uloug)
LemLpwl data-go LwesTU(hS &6 S|
Competitor copy
Backlink research

ellemss1d: Liglw product/movie Guimev, eymaesTGeu data @) 606eVITs; topic-&(6Th&s & — similar products/market-gg
analyse Gl&u1g| keywords-gg estimate Q&g WM& @1 (pemm Smedt predictive keyword research.



66. Keyword research-& g, (pesT market research / brainstorming eyest Q& 1w esn)|1d?
v Pain points, competition, audience-gg (p&e916v Liflib 16l & meiter — LN (&S mesT &iflwimest
keywords £)601L& (LD
318] Cxemeuuilsvemev
Keyword tools Guimgib
Backlink-&&mss
eflem&&1b: Tools/methods- &g, CHTigWIT GUIT(GLD (6T, 2 MmigsTT industry, market, customer pain points-gg

brainstorm Q&g LflhgI0&smeTersmib. @ Hs knowledge @) (HHSHTev& 6T relevant keywords-gg sevor (L9l &8
(Plgujid.

67. Keyword idea sources-6v 6T65161 S|L 1 (§LD?
v Tools, forums, customers, competitors, Wikipedia, search autosuggest, social media, news
Gleum b Google WL (HIb
Gleum|b backlinks
Gleum|b ads

eflems&1b: Keyword ideas-gg Lisv sources-6v @)\ (hbg| 6T (H&&sumid: keyword tools, forums/communities, customers,

competitors, experts/influencers, Wikipedia, search autosuggest & related searches, shopping sites, news, social
media.

68. Keyword clustering / grouping 6T6sTmDIT6V 6T65T60T?
v Seed keywords-gg pillar — sub-topic clusters-gi,8 group Gl&uiaug)
Keywords-gg delete Gl&wliaug)
&G keyword-gg LI6V (PO 6T(LPSI6US|
Backlink grouping

ellem&&LD: 6p(1H main topic- &g, sub-topics 2 (heums &) (iPhone — iPhone camera — ...), keywords-g3 &6sflg 5 65f)
groups/clusters-<y,8 NIflliLg| et keyword clustering. Pillar-cluster + topical authority-& & (Wp&&wLb.

69. Traditional keyword research-6at 6 steps &iflumest eurflem&uilev eTemeu?
v Seeds — Finding/generating — Filtering — In-depth analysis — Clustering — Finalizing
Filtering — Seeds — Clustering — ...
Clustering — Analysis — Seeds — ...
Finding — Finalizing — Seeds — ...

ellems&1d: 9 m steps: (1) Seeds CaaiflHs6v, (2) keywords gevor (HL91g &&H6v/generate Glgwigev, (3) Filtering, (4) In-
depth analysis, (5) Clustering/grouping, (6) Finalizing. @& process-gg tools emeu g &) G\ &wiGeumLb.

© 2026 Digital Marketing Tamil - Alston Antony — GLosy|Lb free resources: digitalmarketingtamil.com/free/
&I video LIMLMI&6MT: YouTube @DigitalMarketingTamil


https://digitalmarketingtamil.com/free/

