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What is SEO — SEO 6T65TD IT6V 6T65T60T

1. SEO-e6bt full form eresrenT?
v Search Engine Optimization
Search Engine Operation
Social Engine Optimization
Site Engine Optimization

ellem&&1b: SEO = Search Engine Optimization. e( &7& @) ép&Flesflev (Google, Bing) (587 G5 HILELITS),
© mI&6T website/business-gg i L GLTGOLI9&E&IT top-60 STL(HeUSMSTET (HeDM.

2. efigCuimeilev SEO-gn 6Ths 2 & MIy6uoTs &1L 63T (analogy) eflenss &S mmiy?
v 100 floor shopping mall — 2 g shop-g3 ground floor-8(8, Gl&mesat (Heu(HeusI
(T LI6N 1956181
@ l9e) eNeroLyd
B USHED T(RSIIS)
eflemas&1b: Internet gp(, 100 floor shopping mall GLimev. 2_rig shop 100-6ug) floor-6v @) (HHSTEV WIT(THLD

eULTLLTMEIE. SEO 2 mig shop-g3 ground floor / best position- &g, C1&mesor (heu (h&HM&H| — G eoTTev CSHlg 61(THLD
customer g3 er61l& M8 GlLIMEVITLD.

3. Google-22 ey, 6S19Gwimailsv 618 6o (I search engine-g4,8 GHMILLNLLLHISIDSI?
v Bing
WhatsApp
Gmail
Notepad

eflem&&LD: Google &ImesT L51& popular. QuesTT Bing-2_1b ep(1h search engine. S1G&m(h) social media platforms
(Instagram, YouTube) &a.L search engine Gumsv Gl&FwevLI(hhlesTmenT 6T6tTLIENS later sections-6v LIMFLIGLITLD.

SEO Benefits — SEO-6aT I565T65)LD 8 61T



4. Paid ads-23 e SEO traffic- 6T (&l [H6sTEBILD 6T65T6TT?
v g@6ukleur(m customer-& (&L Sesflwm pay GCl& i Gsemneuuisvemev (organic, targeted)
Result 2_L 6vTIgu M8 6 (THLD
6T Ceuemeul|Ld CHemev uIl6veney
100% guarantee Iy ranking

eflemaa1b: Paid ads-6v geuGleum(m click / customer-& @ Brais pay Glawiw Geussor (Hib. SEO-6L (1 SLLE SIS E
SIULmLD natural-&y, customer GSlg 61 (THEU IS — 6261 616U (THE S (THE (&L Hesflwm pay GClaulw CHeneluilevensv.

5. SEO-gg @ (I LoD (tree) suemyLILIG M (& el (Heug) eTem s 6l &Fmev691& & (HEM &17?
v SEO (1 long-term investment — gy, youg Hlev effort, LNM (8 CISTLTIHSI benefit
SEO 2 eumigSley (pigfbgief (LD
SEO-&(g maintenance CgemeuGu @)6vsnsy
b Gumey SEO-1D &mevTms @ mbgIal(HIb
eflem&&Ld: b CUITeL — @) 6iTen6wTs: & allemd CUITLLITEL BTeneTsGas LILLD STTEI. Qb TDLSSH60 Hevev effort

GUITL(H) 6UETTSHSHTEV, (IH HLLEGI8(E LML (§enMHS Mmaintenance-ev GIGILFHE| benefit Q& (H & @ L. SEO
69(1H long-term growth investment.

6. "Get found online" benefit-23 6Th s 2 5 My 65315 &)L 65T Cl&FTeL M ?
v 2 mis target customers oL (h)LD [HL.& (LD 6R(IH street-6v 2 mig shop @\(HLILIGI Cuimsy
& (h SIMeVl LITensveL6sTsHlsv shop eneuLiLig| CLITev
@ L& elensmwim(hleug) GLimev
@ Gumesflev CLgeug CLTsL

eflemas&1D: SEO epeuld 2 Mmis business, 2 mig target customers G519 85618 meoTGL @) (18D @)LS 8160 (search
results) Cl&flujb. 15| 2 mI& target customers L (HILD [BLE(GLD ¢2(TH Main street-6v shop eneu &S (HLILG| GLimev —
relevant visitors-gg G\&mevor (hlev (T LD.

7. (I website top-6v rank 2,618 6L HlevL & (GLD (P& &lw psychological benefit eTssrenT?
v Trust / reputation — top-6v @\(HLILIGUIT best 6T63TM)] LDE&6IT DL &) M MT&: 61T
Free hosting
&mestigs social media followers
eurfl (tax) af6v&s (g,

eflem&&LD: Search-6v top-6L 6U(THLD website-g23 & &6 automatically BLOLEMTTEHET — " @) 61Mmig best-oy,
@) (HESHMSIT6V &IT6IT top-6V 6UTTHRIS" 6T60TM (I trust / reputation 2 (HeuTH MG

SEO Problems & Limits — SEO-6s1 LNy & &6t 6518 61T

8. SEO g@(h "magic button" — 9j(p& HevTTev 2 L Gt top-6L au(HLD. @ &I Fflwim?
v @6vemev — SEO (I procedure, 915M(8, time & patience Ggem6u
2410, @Gy mBmerfleL #1 euyeumd
S41d, button oy(W&SlesTmevL GLIMGILD
SY1D, Y6uTT L (HIb Bing-6v
eflem&&Lb: SEO 6(mm button @606V, 62(MF solution @6vev — g (T procedure. C&IT(EHFLD GI&T(EH SO, SloW-4,
result eu(mLb. Patience, expertise, GI&TLFHS work GgHemeul.



9. 2 M5 (6TH& (& instant / fast result Geuevor (HiomesTrsv 6519GWIT 6TemE recommend Gl &SI M &)1?
v Paid ads (paid advertising) Gurrigs
@ 6oTen)| 1D GeussLom SEO Glawiumis
Website-gg delete Glawiwmis
66sTM|LD Gl&UIWw GeuessTLITLD
eflemaas1: SEO time 6T (h & (& LD. 2 svorenoullGeuGw fast / instant result Geustsr (HomesTmev paid ads gmest &ifl. SEO-
o long-term-gy, LIMJ&&emn)|Lb.

10. Outdated / s6ummest SEO advice-23 6TIh& 2 &Iy 65018 &I L 65T G1FT6VHMITT?
v (1 usnipw (outdated) map smeug gl Q)L G5 (Heug CuITev — Heummest suLfluilsy
GumueilLeumd

@ LS W smenT gL (heugl Cumsv
(1 VeV &mILIM(h GV

(1 Lg! Cumest Guimsy

ellem&&LD: Lisnpwl map eneusg| GUITESTT6L &eumTesT @)L 58185 GumiaiLevmb. HEHEUIT6Y, 6(F &TeVsSH 60
gflums @) (mh advice @LIGLIT H6umTs @) (H&&60MD — outdated advice 2 mig result-gg late Gl&ulwevTLd
S1evevg| Cluflw LTI Gl& T (H&&6VITLD.

1. seummest (bad practice) SEO-6L penalty 6urb55IT6V 6T65T6BT )4,(SLD?
v Ranking drop g,(510, 915169 (hIb &I recover C\&FWleaug) LB &6a LD &1965TLD
2_L6oTlguImg #1 U (LD
PETDILD UHE
Google 2 _Mmi8(6Th&: (&, LIESITLD &(IHLD

eflem&&Ld: Penalty algorithm 6umb&mev ranking drop &y,& L. 66 (BB site-g3 recover GlEwlo g &6 LD
19 60TLD. HGEUTTEV SHT6T GISHFIWLITLDEL &eummest technique-gy apply GlEwleu g Glurflw risk.

Mindset — sm 6T O\ &L

12. "SEO time sT(h& (50" — @& LNg&Flemestenwl LBM eresTest mindset Gl&meLSIMMy?
v Gluflu Geusmevemwi Flestest HFlsovrsor tasks / goals-oy, LN1fl55] Cl&uiausg)
(PeuemB b @G Brerfley (pigriLig)
SEO-g el (heN(heug!
ETENS LD plan GIEFWIWIMD6Y @) (HLILIG)

allem&s1d: Time 61(H& & eT6aTm| CSIAHSHTEL, SHeMm &Fletrent FletTert tasks-y, LNFlS g1 &I MmIs. peuGleum(m
&letTet task (Lplg& & ELITE) satisfaction &lemL s &L, tracking-2_Lb ererflgm(g)Lb.



13. Results guarantee @l6vemev eT6BTLIENS FLOM6ITE: & Fo.(hBH6VIT 6T65TEBT Gl &FUIWIEVITLD?
v Social media Gumsstm Geum digital marketing channels-ggujib + low-competition keywords-ggu b
vwesTU(hS516U5)
@G e(m keyword-6v L (HID focus GlFuIaLg|
6% channel-goujb LWeTL(HSS ML @) (HLILIS)
Website-g9 enmLILIG|

eflem&&Lb: SEO result eury time 67(H& & LD. SiGesTm6v social media GLimssTm parallel channels-gou|Lb use Cl& Wi mis,
Guoey|ib low-competition (long-tail) keywords-6v (p&edlev rank &, confidence + early traffic GlLMIMis.

How Search Engines Work — &ij& @) (6h&lest 6eTLiLIIg Gouemev Gl&WIHm &)

14. ep(mH search engine-g3 618 68)| L 65T eLILN(HISDMF?
v e@(m, librarian (BIT6V &) — web-6v @) (TH&(HLD 6T6LEVITEUMEMMU|LD organize CI&FUIG] & (THLIGUIT
6Q(, driver

&(h doctor
(T teacher WL (HID

eflem&&Ld: Search engine = web-6T librarian. Library-6b books GLimev, web-6b websites/pages-g3 setor(hL 919 551,
organize Gl&1g), user G&L(5WGUTE] &flwmerT ones-g &TL(H&SIMS!.

15. ¢@(m, search engine-68T (P& 6V step 6181?
v Crawling — Lj&)w pages/websites-gg sevot (L N195 5 links-gg follow GCl&ieug)
Ranking
Indexing
Advertising

ellem&&Ld: (Lp&6v step Crawling. Librarian Lg) books-gg setor(hlL9ig LiLig| GuUimev, search engine L&) web pages-
&650T (HL19. & &), eeeuGleurm(m link-gowb follow Gl&1g) basic notes eT(H& & M.

16. Indexing 6T63TMIT6V 6TEBTETT?
v s6v01 (L1195 5 information-gg analyze GQl&uig), page topic-g3 Liflib &, organize Gl&iig) store
Qlzwieug)
Website-go delete QFwloug)
Ads s (heug]
Visitors-go block Gl&wieug)
eflemas&1d: Crawling-&(g UL ML Indexing. Librarian eTbg book-g3 eTihg shelf-60 eneussamIld eresTm) decide

GlFweug| Gumey — page-65T content-go deep-gy, analyze Gl&w1g), topic-23 Liflhg!, Ceemeuwimest information-go
organize Gl&1g) store GIFWISH M.



17. Ranking stage-6L search engine eTesTesT Q1FWIHM 5|?
v User-6iT query-g Liflib &, content quality + user experience emeug g) best results-go
suflen&IL(HS551HE M)
L&l pages &6vor(hL 9SS ma|
Page-gg store GlaWI&SIME| WL (HILD
Email 9ienILIL& &)

allem&&1D: HemLd] step Ranking. User steng GaHSIMMT etastm| Liflbg), index-6v 2_6Tem pages-6tT content quality,
value, user experience-g SN (), ¢2(H algorithm emeus g best result-go (1p&H6dl6v &L order ClFWISIME).

18. Search engine- 6T e 6sTM] (PEEHIW steps Fiflwimest euiflemsuilev eremeu?
v Crawling — Indexing — Ranking
Ranking — Crawling — Indexing
Indexing — Ranking — Crawling
Advertising — Crawling — Ranking

allemssLd: Fiflwmes sulfleme: 1) Crawling (sevor(hHlL9l98860) — 2) Indexing (organize + store) — 3) Ranking (best-g3
order Q&WISH6L). @\HS CLHEITEMMULD 6T6T1&HTEHEIGBTITEV &T6DT [HLD Site HETMITE rank oy, (& L.

Traditional vs Al Search — Traditional vs Al &35

19. Traditional search engine (Google, Bing) result et iLg &TL(H&E M &)?
v Title + description-2_L 65T websites-6sT (i list (links)

&Gy 6(1R direct answer L (Hib
6w call

TENS LD SITLLTG)

ellem&&1d: Traditional search engine — & search GlgWwgmevL title, description, link-2_L 63T Lisv websites-65T 62(1F
list STL(HID. SSH6L click QFWIg) Braig Smeot Fflwimest LiGlenev &e6vor (hL9g.8 & 6w Ld.

20. Al search engine (ChatGPT, Perplexity, Gemini) etLiLilg Geumiui(Hl&EM 51?
v Cyigwim e answer Glam(H&HIme| + HGLP source citations (links) &L (H&HmE)
Gleumib links-gg L (HID &TL(HEMG!
6Th& answer-1b Gl&m(h& Mg
Ads L (Hib sTLHSMS]

eflemaas1b: Al search natural language-gg Liflibg), LIV sources-60 @) (Hbg H&H6u60 CF&1&Hg), ChiTigWIT 6(h
answer G&T(H&BSIMEI. HHS answer-& (g &GCLY source citation links &TL{HSIMS!.

21. Al search-6v 2 18 website eTL1LIg G&mesTM|LD?
v Answer-8(8, £GLp ¢@(Ih source citation-24,5
62(Th pop-up ad-.5
6(H email-4.&
GxmetTmGeu G medTMNE|

eflemas&1b: Al answer G&T(H& & LEUTS), SHbHS SH&616V 6TMhIS)(HHS 6UbHS S eTetTm] HGLP source citation links
SITL(HID. 2_Mi& site hG citation-y, sumbSTev traffic + authority HlenL& & Ld.



22. Traditional search L (Hlfleveurio Al search- & &Lb eJ6sT optimize Cl&FWIW esn)|1D?
v eT6u6uIT search engines-goujib cover Gl& 15 future-8(&, ready L5 M(S)
Google-g3 el (hedN(heusmE
&(1h &L6ILssNlenw L (Hb CarsHs
6ThS STITETOT (LD ()6V6m6V
eflemsa1D: &&6T @ LIGLT ChatGPT, Perplexity, Gemini Guimestm Al search-ggu|Lb i &Lom

LweTU(hSSISIMTIEET. 6T6V6VIT search engine-gou|Lb target Gl&WISH M6V &T6dT sTeV6VIT traffic-gou b Glum, future-
& (8 ready 1,8 (Lplgu|Lb.

Social Media as Search — Gamaflwev Wigwim &Fij&

23. Instagram, YouTube, Facebook GuimesTm social media-gg erLiLilg LIM}& &em|LD?
v jemeuu|d (I 6uemss search engine — hlemmw Gy MIGHCW G (HHMmHEH6IT
Gleum|Lb entertainment L (HD
Search-&& 2 g6Ung)|
Google-6T (T L&)
allemss1d: Hlenmw Guiy — @MU young generation — Google-&(& CuTs L6V, Instagram/YouTube-6v &meoT

Ca(Hi&ImmrseT (ex: beauty salon, coffee shop). oigewTTev social media-gyu|Lb 6@( search engine-&y, consider
ClEFwWwWemILD.

24. Google-6v specific- gy, G5 (HiLeugasGemm(h) gLILNLLIT6V, social media-6v users
C\LI(HLDLITEY]LD 6TTHE Mood-6v @)\ (Th& M M&6iT?

v Explore / trend mood-6v (specific @svevimiosv browse Gl&uisug)

eTLIGLIMGID G ¢o( product-g3 L (HIb C&H(Hleug)

6TENSL|LD LIMIJESMLO6V

Email uigliLig)

eflem&&LD: Google-6v users specific information-gg C& HlHMTFsH6iT. Social media-60 Si6uFa6T explore mode-60 —
"eT60T60T trending?”, "recommendation eTesTest?" 6T65TM Mindset-6v browse G & WS MTIE6IT.

25. Social media search-6v eresT6sT COntent (P& 69l6v HILLLILI[HIEM S (ranks)?
v Engagement metrics &£\ &1b 2 siter content — likes, comments, shares, trending
eTLIGLIMGILD Liempwl content
Random-&y, 615|6LD
GleumLb text L (HID

eflem&&Ld: Traditional search authority/links-gg L& &lmag). Social media engagement-gg LITF&&mg| — likes,
comments, shares, bookmarks, ereueuerey trending, profile reach. oibg metrics gmeor priority.

Multi-platform Strategy — 6vig-LN6mmLLIMJLD strategy



26. efi9Gwim-6bTLILg, primary focus eTThg platform-6v @\(H&:&650)|1D?
v Google — @\6sTem| LD market leader, 91518 targeted customers

@GT e(h LW app
Notepad

615161 LD @)6V6mI6V

eflemaa1b: Bing, social search, Al search eT606VITLD 6UETITIHSTEVILD, Google &TesT @)6tTen)|D market leader. 6TV
Google-gg primary focus-gy, smeus g, MM channels-& @& parallel-gy, ready & &em)|LD.

27. @Gy g platform-go L (Hd BLOLY @V (HE &S FaL TS| 6J65T?
v 9iIbS platform-6v ban gy esTTGevIT / negative HLIHHTGsIT traffic-go (PPEUSID
Qb aieilBleiyaser
oM platforms @eveL&Ld @)6V6n6v
Google 9608 HeV)|LOSH&HEHTF)
(1 platform GUITE Mg eTesTm WIM(BHLD Gl&meveVaIlsvEn6V
ellem&&1b: Gy platform-gg WL (Hb HLOLI6eoTTEL, HEICSH & Teu G| negative BLHST6L (ban, algorithm hit) traffic

W WeugIb Gumiel(hlb. Liev platforms-6v presence @) (HHST6L target customers-g GG TLTHS| reach
Gl&ulwevITLD.

Google Algorithm Updates — &a (86T D6V&MIfl5H LD LIGLL 61V

28. Google algorithm eT63TM M6V 6T6BTEBT?
v eTb& page (P56916V, 618 @)FevoTL TS| sTedTm)] decide Gl&wiwjb ranking formula
6Q(H email service
6(T video editor
6(TH payment gateway

eflem&&Lb: Algorithm = Google-6tT ranking formula. g(m keyword-&(& 10,000 pages @) (HHSIT6V, 6T60 (Lp&6916V,
TEMS @ TetOTLITOUS| STLLED|LD 6T60TM| @) HS formula &mest decide GlEWIE M.

29. Algorithm update-23 6TIh® 2 &My 65018 5L 65T al6nss (HHEM Ty ?
v (I recipe — 315681 ingredients Lompil &Gl s mevor GL @)\(IH55(HLD, output-go @lesTen|Ld better gy,85:8
Q(H &6V
B UHSSHLD
6(Ih LIEOLPUI SIT(H

ellems&1b: Algorithm ep(m recipe Guimev. Final output-gg (search result-gn) @\6sTen)|Ld better &858, 48657
ingredients-gg Google LTMM& G &TeBsTCL @) (IH8(&HLD — 45 SIT6dr algorithm update.



30. g@(1p hegative algorithm update 2 i & 6T site- & (8, 6T65T60T Gl &FUIWIEVITLD?
v Ranking drop — traffic (gémmey — revenue decline
&TeoTmas #1 ranking
Free backlinks
6T LIMSILIL|LD @)606m6V

aflemsa1b: 2 mig method-gg Google bad-2y, &(hH&lesTmev ranking significant-gy, drop &y &6vmib. Ranking GLimesTTev
traffic GumgLb, traffic GUTesTTEL CuStomers/revenue G6eMMULD. HG6BTTEL ST6dT algorithm updates (P&&IWILD.

31. Algorithm updates-6v safe-oy, @)\(H& 8 best practice eTsdTevT?
¥ Good practices, user experience focus, updated-gy, @\(HLILIZ)| + regular monitoring
eTLIGLIMGILD spam G\ Fuleug)
Update-gensIr ignore Gl&wieug)
Site-g0 LemMLILIG)

eflem&&L: Good (white hat) practices Gl&W1g), user experience-6v focus Q&FWIg|, LHw updates-gg track Q&g

(influencers follow Q&WIg)), 2 M rankings-gg regularly monitor Gl&Wigmev algorithm updates-6v safe-gy
@) (HES&H6VITLD.

White / Black / Grey Hat — emeuL / 1Nemrmss /| 16 L

32. White Hat SEO eT65TMDIT6V 6T65T65T?
v Genuine-&y,, guidelines-gg follow Gl&u1g, natural-gy, Gl& wleug] — slow gy 6ot lasting
Spam links Gl&mesor(h) eFLOMMMI6US]
Content-g5 copy Gl&IoIg)
Keyword stuffing GQl&uleug)

eflemaa10: White Hat = genuine, ethical SEO. Search engine guidelines-gj follow Gl&1 g, natural-<&y, value
QarhHeH g CFwieug). Result Q8T EHELD slow QyeoT long-lasting.

33. Black Hat SEO-6sT Sl L1LNwi6vL] 6T6bTEBT?
v Spam, keyword stuffing, spam links — high risk, temporary result
eTLIGLIMGILD safe & permanent

Google recommend G\ &uleug)
Result-g3 slow 1.5 @&6ug|

eflems&1d: Black Hat = guidelines-gg 5l spam, keyword stuffing, mass spam links, copy content Gurestm tricks.
Result fast-2y, 61 60T QL60TIT risk iSH&LD, temporary, penalty eumuiLiL.

34. Grey Hat SEO eresTLIg)] ...

v White-8 8L Black-8 &b b (hiedlév — &lev shortcuts (ex: expired/aged domains)
LpomMsyid illegal LOL(HID
100% Google approved
SEO-Geu @6veus g
eflem&&Ld: Grey Hat = white-8(gLb black-8 gL middle ground. GILI(HLOLITEVILD genuine, G607 &lev

shortcuts/loopholes (ex: aged/expired powerful domain eummi@eugy, link networks). &ev @ esrm| grey, HTemerr black
QL&HEVTLD.



35. efigGwimeilsv 61hs approach-gg recommend QFWEMTF?
v White Hat — long-term business-&#, safe & lasting
Black Hat
T6nS WD GClFLIWITES g
Grey Hat oL (hlb

ellem&&1b: Long-term business / website-& (g White Hat &mest recommend. Risk g emmey, lasting result. (3 omgb
L HIGw Cxemeu sresTmmevL grey/black UMM Cl&fHEIC&TETETEVITLD, YETTIT risk-0 eFMH& SWITFTE @) (THE S &)LD.)

Technical / On-Page / Off-Page — SEO Categories

36. SEO-6bT eLp6TM)] (L& EIW categories sTemeu?
v Technical SEOQ, On-Page SEO, Off-Page SEO
Red, Blue, Green SEO
Email, SMS, Call SEO
Fast, Slow, Medium SEO

allemsa1D: 6T[H& method-y, @) (HHSTEVILD, 6T6V6VITGLD ELPEITM)]| 6L 6T 885 (6TH 8 (& 61T 61 (THLD: Technical SEO, On-Page
SEQ, Off-Page SEO. epstremmuLd &M Q1&FWIST6V &T60T success.

37. Technical SEO-6v (p&&HlWiT eT6m s focus Gl&wIGeumid?
v Website foundation — speed, mobile-friendliness, security, navigation
Backlinks Lo (hLb
Social media posts
Email marketing

eflem&sLd: Technical SEO = website-6tt foundation. e 63(H &L (HIGLTE blueprint, plumbing, electrical &iflwim

@ mesemIb Gumsvw — site speed, mobile-friendly, security, clear navigation GuirssTm technical problems-gg fix
QEweug).

38. On-Page SEO-6V 6T65T60T QLG (GLD?
v Content, keyword research, structure, title/meta, schema — site-&(g6iT Cl&leug)
Geum websites-6v links GUIM(hleug)
Server maintenance L (hHD
Domain 6urTal(&6Ug|
eflem&&1d: On-Page SEO = 2 Mg site-&(86TGemrGw Gl wiw|b Geusmev: keyword research, content creation, title &

meta descriptions, structure, schema markup, permalinks. Customer-&gLb search engine-& (&b content-g clear-gy,
SrL(heug).

39. Off-Page SEO 6T65TMIT6V 6T65T60T?
v Site-8(8, Gleuerfl G Gl&Iujb Geuemev — backlinks, brand building, local citations
Site-8 (86T content eT(LD& 61|
Site speed-g3 fix Gl&wioug)
Title tag eT(W&I6UG|

eflem&&1d: Off-Page SEO = 2 mig website-g3 &mesorly, Gleustluflev @) (pbg Gl&iiw|b Geusmev. Main task backlinks
/link building; &iG&m(h brand building, reviews, mentions, local citations.



40. Backlink 6T65TmDIT6V 6T65T60T?
v Geum ¢p(m Website-6v @)(HIb&I 2 mis Website-8 (g au(mLd link
2 MG site-8(&H6IT 6(Ih page-6v @)\(HH&! @) 6oTbl6oTT (I page-& (8, link
62(TH social media post
62(H email

eflemaa10: Backlink = @ esrGlesTm(h website 2 mig website-8 (&, link Glgleug). ¢ 6L ig6dT value smluysirerm
area-g ClUTMIH55| CUITeL, 2 MmIs page-&(& 6u(HLD powerful backlinks 2_mig website authority-g o6& 18 &Lb.

How Fast Can You Rank? — eTeueuerey &8 &)iyLb rank o4 &6vmp?

41. "eteusueire) birerflév rank o, (&LW0?" — @& M (& Fiflwimest L6V eT6dT60T?
v "It depends" — fixed answer @l6vemev; (I educated estimate LOL(HILD STedT
gflwm 7 prlserr
giflwim 1 meir
6(HGUIMGILD rank Y&ME)

allemsa1D: 6THS tool-2y, expert-i, @) (HHSTEVILD exact [BIT6T GI&Fmevey (LpLgWiTg). Best answer "it depends".
Market, starting point, competition-g3 eneug g e@(h educated estimate L (HD &TesT Cl&FM6VEV (LPIg.U|LD.

42. eTiGLITE] comparatively sTefls e rank &y,8&60MD?
v Competition (gemmeurn @)\(H&s&LoGLING / site-8 (8, M s6s1Geu authority & backlinks
B\ 8 (&WweLNg)
Competition QBH&LOM @) (1H&(ELCLNG)
L& site-8 (&, eTbg authority-1b @)evevmsGLINg)
eTLIGLIMGILD 6TailG8 @)6vemen
ellem&&Ld: Internet competition &enmeuT @) (HHST6V, 6068 site-& (&) FMeeoTGeu authority / strong backlink

profile / regular content @)\ (b&mev ranking ererflg) & GeusLom@Lb. e competition @) (HHSHT6L time HH&LD
6T (H1& (& Lb.

SEO Competitors — SEO GUIITL L9 WI 6T [J &5 61T

43. 2 18 business competitors-1b SEO/search competitors-1b gpesTMISHMEBTIT?
v @lsvemev — jemeu Ceum s @)\ (HESHEVITLD (6 (T blog / review site FaL 2 mis search competitor)
S, 6TLIGLIMGILD ¢R63TM)|&TesT
Search competitors &lemLwimg|
Business competitors (p&&IWILD @)6060160

ellem&&Ld: 2 FTyevorid: "best coffee shop”-& @& 2 mis direct business competitor @) sveumLosy, ¢2(mF coffee guide

blog Si6v6v5) review platform rank &4,860mLD. SiHevTT6L business competitor # search competitor. [Ba1& rank &i,8
Gurmym(hleug| search competitors-e(h) &Teor.



44. Keyword research / technical / on-page- &8, (p6dT 6651 competitor analysis Gl& 1w ezn)|Ld?
v wmy 2_mig keywords-8(& rank &, mmiss6ir e165Tm)| G\ H I, Sieufsemer mimic + better Q& uiw
Competitor-gemerr block Gl&iwl
6Th& SMITEOT (LD ()6V6m6V
Google &L LmwliL(h&5IEME]
eflemaa1D: g@(IH business start Q&6 gGUT6Y, (P&HESl6L WM rank QLEMTTEET, Sieu a6 technical/on-page/off-

page-6L eT6oT68T GlFUIEIMTTSET 6T60TM| analyze Cl& W esn)|LD. Si6UFEH6T HeTMTS Gl&FWlelemng mimic Cl&ulg), gaps-
o &600T (HL9l9 581 @) 6tTen|LD better Gl&WIWI6VTLD.

Goal Planning — @& mev Lemmesflm

45. Goal / planning-g3 6TIhs 2 &My 65sT8 HIL 65T C1FmT6LBIMMIy?
v GPS — e1m1(8, GUIT&659)| LD 6T6sTM] GCl& 61U Q1B IflH& 6L HiTesT &FiflWimest route 6T(H&&H6VITLD
(I &6V
B USHED
2 9ol

ellem& &1 Goal @ 6vevITLosy SEO GlFWleug), GPS @ 6veuriosv driving Ql&wieu g GCuimev — ermhi(g GUTGMITLD eresTm)
Qs lwmey &mM&6 smesTGL @) (HLIGUTLD. Clear goal Slemgenw (direction) Q& (H&&SmE).

46. SEO-6v (p&&HWILDT 6T1HS @) T 6voT(h) UeMmEs investment-&emerr plan Cl& 1w esn)|1D?
v Time investment & Money investment
Gold & Silver
Car & Bike
Email & SMS
eflemaa1: SEO "free" GUmev GameTN6TTTEVID, I8 @) T6s0T(h) 6uemBUI6L cost 2y,(&Lb: Time investment (setup,

daily monitoring, weekly content) LopmjLb Money investment (tools, services, experts). @ yessremL|Ld budget-& (&,
e ML plan O\ & Wi sg)|LD.

47. 18] (I "smart" goal-&& FIMHS 2 HMJ6ssTLD?
v "6 g5 Hl6v Coimbatore textile keywords-6v @\(Hb &I organic traffic-gg X% o1& fliug"
"More visitors Geuevor(HLD"
"[HEV6VIT 2,8 600)|LD"
"6TCSH T GR60TED)|"

eflem&sLd: "More visitors" e( poor goal — too vague. Smart goal specific-&y, @) (& & Lb: source (organic), location
(Coimbatore), topic (textile), oiemey (X%), timeframe (6 m&Lb). Specific goal &mesT track & achieve GQ&wiw ererflg).

Recap & Next Steps — G m(GLIL & S (HSS Ulg



48. @rhs fundamentals course-&&, LMD, Si(HSHS course 615]?
v Keyword Research
Video editing
Logo design
Email hosting

eflemaa10: Fundamentals (what/why/how) (Wigbs LM &), Si[HlSS step Keyword Research course — erLiLllg
keywords &etor(hL 919 LiL1g)|, eTetTGl6BTEBTETT types, methods, tools eresrm) detail-<y, LmyLGuImLD.

49. SEO-6V success-8 (g, 6T65T63T 6udFlwiLd eT6sTM] 6F19GWIT 6uES W M5 BH1H M &)1?
v 3 categories (technical + on-page + off-page) steuevmeumenmujd Fflwm Cl&Fuleug| + implement
Clzweug)
Gleumb LigliLig) WL (Hib CuIMgD
&Gy 6@(m backlink
a5 161D Gl GeuesoTLITLD

aflem&&Ld: Cleumib &MHMIS6\sTsTeu g CLTEHTE — apply + implement Q& Wwesy|b. Technical, On-Page, Off-Page
epesTenmuLd Fflwm GlFWgTev et strong foundation + authority + experience 2 (meumé) success 6(pLd. SEO
62(H marathon, shortcut @ 6venev.
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